
S E L E C T E D  W O R K  P O R T F O L I O

Clark Gurden
| Gaming Hardware, AI PCs,

Consumer Technology

10+ years at Acer HQ in Taiwan, working upstream with product and business teams to decide
what a product stands for, then building the messaging systems that carry that story into web,
retail, sales, and global launch execution.

10+ yrs
Acer global product

messaging and

positioning

20-30
hardware launches

supported annually

3 regions

Positioning Snapshot

CORE VALUE
I turn complex technical inputs into positioning, value
propositions, and message hierarchy, then carry that
logic into launch-ready content systems that remain
accurate through stakeholder review and regional
adaptation.

BEST FIT
Global product marketing, product positioning, launch
communications, gaming and AI hardware marketing,
product content strategy.

Core Capabilities

Positioning Strategy Technical Translation

Portfolio Differentiation Launch Systems

Web Architecture SEO / GEO Retail / eTail

Cross-Functional Execution AI-Assisted Workflows

Selected Work Map
Selected work Portfolio signal

Predator Atlas 8 New-category positioning, product summary, reviewer guide, Computex 2026 launch
messaging

Acer Nitro portfolio Brand-tier differentiation across handhelds, laptops, desktops, displays, and peripherals

Same technology platform, different buyer motivation and message hierarchy

Predator displays & peripherals Technical translation across QD-OLED, high refresh, audio, controls, and accessories

Predator Gaming Technology
Hub

End-to-end information architecture, icon-led navigation, copy, and ongoing module
ownership

Global launch systems Master copy, product summaries, product sheets, page architecture, QA, regional handoff

Predator gaming furniture
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Product Marketing & Global Brand Strategy | Gaming Hardware, AI PCs,
Consumer Technology

Predator Helios 18 AI +
Predator Triton 14 AI

Enthusiast positioning across Predator Thronos / Predator Thronos Air, Predator Rift 371, and Predator Gaming Desk

EMEA, Pan America, and

Pan Asia Pacific

Cross-category
technical product sheets

commercial, gaming, AI PCs
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C A S E  S T U DY  1  |  H A N D H E L D  G A M I N G  |  CO M P U T E X  2 0 2 6

Predator Atlas 8 - Building a New Category Story

WHAT I OWNED
Led global English messaging for the Predator Atlas 8
launch, including the product summary, reviewer
guide, KSP hierarchy, feature framing, and
stakeholder-ready copy, working directly from
engineering specifications and brand requirements.

THE HARD PROBLEM
Predator had never entered the handheld category.
The story needed to establish a serious performance
identity in a new form factor without simply shrinking
the laptop message or turning the page into a spec
dump.

THE DECISION
Anchor the launch around Predator-grade
performance made portable, then sequence the
story around performance, control, display, and
thermal design before secondary usability benefits.

WHAT THIS PROVES
Category-entry positioning, upstream message
hierarchy, technical translation, and the ability to
create one source of truth for press, stakeholders, and
global launch teams.

Direct launch documents: Predator Atlas 8 product summary + reviewer guide, alongside the global master copy and
KSP hierarchy.

View live product page
XDA coverage Digital Trends
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https://www.acer.com/us-en/predator/handheld-gaming/predator-atlas/predator-atlas-8#features
https://www.xda-developers.com/acers-predator-atlas-8-is-intels-best-shot-yet-at-breaking-amds-hold-on-gaming-handhelds/
https://www.xda-developers.com/acers-predator-atlas-8-is-intels-best-shot-yet-at-breaking-amds-hold-on-gaming-handhelds/
https://www.digitaltrends.com/gaming/acer-shows-off-predator-atlas-8-gaming-handheld-with-metal-fans-lets-hope-it-doesnt-cost-a-fortune/
https://www.digitaltrends.com/gaming/acer-shows-off-predator-atlas-8-gaming-handheld-with-metal-fans-lets-hope-it-doesnt-cost-a-fortune/


C A S E  S T U DY  2  |  P O R T F O L I O  D I F F E R E N T I AT I O N  |  AC E R  N I T R O

One Brand Voice Across Different Gaming Buyers

WHAT I OWNED

THE HARD PROBLEM
Nitro must feel more accessible than Predator without
reading as a compromised or "budget" version of it.
The tone, feature hierarchy, and level of technical
detail all have to change without losing credibility.

WHAT I BUILT
Used a benefit-first framework: lead with what the
hardware lets the player do, then use the spec as
proof. That kept Nitro consistent across devices while
allowing each product to serve a different job.

REGIONAL CONSISTENCY
Worked with translation partners when regional teams
needed different emphasis, keeping the English
source clear enough to travel without flattening the
brand into one generic gaming voice.

Product summary + global master copy + KSP structure +
product-page / retail messaging.

Global master copy + KSP structure + product-page / retail
messaging.

Clark Gurden - Selected Work Portfolio 3 / 8

Across assigned Acer Nitro launches, Clark owned global English
messaging within his scope. Acer Nitro Blaze Link and Acer Nitro
V 15 show how benefit-led brand logic changed across two form
factors in the same season. Contribution varied by launch.

Acer Nitro Blaze Link Acer Nitro V 15

View Acer Nitro Blaze Link page

https://www.acer.com/us-en/handheld-gaming/nitro-handheld-gaming/acer-nitro-blaze-link


C A S E  S T U D I E S  3 - 4  |  A I  G A M I N G  L A P TO P S  |  S A M E  T E C H N O LO G Y,  D I F F E R E N T  B U Y E R

Predator Helios 18 AI + Predator Triton 14 AI

WHAT THIS PAIRING PROVES
Positioning is not a reusable paragraph. Two premium AI gaming systems can share many technologies
while requiring different message hierarchy, buyer language, and proof points. My role was to decide what
each page should lead with before the writing began.

Within assigned launches: global English master copy, KSP
hierarchy, technical-benefit translation, claims/disclaimer
language, and messaging review of implemented product-page
content.

Within assigned launches: global English master copy, KSP
hierarchy, technical-benefit translation, claims/disclaimer
language, and messaging review of implemented product-page
content.
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Message decision: make gaming performance the anchor. AI,
thermal design, and display support that claim rather than compete
with it.

Message decision: turn compact size into a premium choice -
portable performance and flexibility - instead of allowing a smaller
chassis to imply "less laptop."

PREDATOR HELIOS 18 AI - FLAGSHIP PERFORMANCE PREDATOR TRITON 14 AI - PORTABLE PREMIUM

View live Predator Helios 18 AI page View live Predator Triton 14 AI page

https://www.acer.com/us-en/predator/laptops/helios/helios-18-ai
https://www.acer.com/us-en/predator/laptops/triton/triton-14-ai
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CASES 03-04 | GAMING-PC MESSAGING SYSTEM | THROUGH JULY 2026

Gaming Portfolio Architecture
Through July 2026, Clark owned global English messaging systems for assigned Predator and Acer Nitro gaming-PC launches.
Working from Product Marketing and engineering inputs, he translated approved claims into product-specific KSP hierarchies,
copymasters, disclaimer and claims language, and technical-benefit framing. He also reviewed implemented product-page content for
messaging accuracy, claim fidelity, and hierarchy. Contribution varied by launch.

The portfolio did not use one reusable message. Predator Helios foregrounded flagship performance; Predator Triton balanced
premium performance with portability and creation; Acer Nitro used benefit-led language to make gaming approachable without
presenting the brand as compromised.

Portfolio messaging matrix

Family Audience or portfolio role Representative product Clark's exact contribution

Predator Helios Flagship/high-performance gaming Predator Helios 18 AI
Global English copymaster; KSP hierarchy; claims/disclaimer
language; technical-benefit translation; messaging review of
implemented page content.

Predator Triton
Portable premium performance for gaming, travel,
creation, and flexible use

Predator Triton 14 AI
Global English copymaster; KSP hierarchy; claims/disclaimer
language; technical-benefit translation; messaging review of
implemented page content.

Neo variants (Predator
Helios Neo / Predator
Triton Neo)

Assigned Predator Helios
Neo / Predator Triton Neo
launches

Copymasters and product-specific KSP hierarchies within
assigned launches; contribution varied by product.

Predator Orion
Assigned Predator Orion
launches

Approved-proof-point translation; global English copymasters;
product-specific KSP hierarchies within assigned launches.

Acer Nitro
Approachable, benefit-led gaming differentiated
from Predator

Acer Nitro 17
Global English copymaster; KSP hierarchy; claims/disclaimer
language; technical-benefit translation within assigned launch
scope.

Acer Nitro V
Accessible gaming for play, study, streaming, and
everyday multitasking

Acer Nitro V 15
Global English copymaster; KSP hierarchy; product-page/retail
messaging within assigned launch scope.

Representative Portfolio Coverage
Representative work; contribution varied by launch.

Gaming laptops
Predator Helios 18 AI; Predator Triton 14 AI; Predator Helios Neo / Predator
Triton Neo; Acer Nitro V 15

Gaming desktops
Predator Orion family; Acer Nitro gaming desktops

Handhelds
Predator Atlas 8; Acer Nitro Blaze Link

Displays
Predator gaming displays; Acer Nitro gaming displays

Peripherals & audio
gaming keyboards; gaming mice; gaming headsets; Predator Vox

Ecosystem & furniture
Predator Gaming Technology Hub; Predator Thronos Air; Predator Rift 371;
Predator Gaming Desk

Product-specific extensions of their parent
family positioning

Desktop messaging shaped around
performance, chassis, cooling, and upgrade
story



CASE STUDY 5 | GAMING FURNITURE + LIFESTYLE HARDWARE

Extending Predator Beyond the PC

Owned global launch copy and KSP hierarchy for
Predator's cockpit line, translating display support,
comfort, adjustability, integrated accessories, and

rather than a feature inventory.

live.

WHY THE STORY CHANGED
Furniture asks for a different kind of product story

durability, adjustability, and the complete setup have
to feel valuable before the specifications do.

PREDATOR RIFT 371 | GAMING CHAIR
Wrote the consumer-facing copy, turning 4D
armrests, recline, cushioning, structural support, and
adjustability into a clear comfort-and-control story for
extended gaming sessions.

PREDATOR GAMING DESK
Wrote product messaging around work-surface scale,
cable management, accessory storage, durability, and
easy assembly - practical setup benefits for an
enthusiast gaming environment.

WHAT THIS PROVES
Furniture-category fluency | premium enthusiast positioning | technical-to-consumer translation | feature
hierarchy | multi-category gaming ecosystem storytelling
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PREDATOR THRONOS + PREDATOR THRONOS AIR

The original Predator Thronos is now historical; Predator
Thronos Air remains live.

View Predator Thronos Air

View Predator Rift 371 View Predator Gaming Desk

premium design into an enthusiast-tier setup

from a laptop: long-session comfort, ergonomics,

https://www.acer.com/ph-en/predator/chairs/thronos/thronos-air
https://www.acer.com/us-en/predator/chairs/gaming-chair/rift-371
https://www.acer.com/si-en/predator/accessories/gaming-desk/predator-gaming-desk


F L A G S H I P  C A S E  |  I N F O R M AT I O N  A R C H I T E C T U R E  +  T E C H N I C A L  S T O R Y T E L L I N G

Predator Gaming Technology Hub
I identified a gap: proprietary Predator technologies were being explained piecemeal across
individual product pages, with no central destination showing how the technology ecosystem
fit together. I proposed and built that destination, then maintained it as Predator evolved.

GRAPHENE TIM
Technical explanation, hierarchy, visual/
content requirements, copy, and module
placement.

PREDATOR VOX
Extended the same content system from
cooling into audio without changing how
users navigate the hub.

CYCLONEX 360
Scaled the technology platform into
desktop cooling with comparative proof
points and product links.

END-TO-END OWNERSHIP
Page layout and structure, information architecture,
navigation, the decision to use icon-led navigation,
content hierarchy, decisions about what text appeared
where, and the English copy itself. I also authored and
updated major modules including AeroBlade,
Graphene TIM, Predator Vox, MagKey 4.0, and
CycloneX 360.

WHY IT MATTERS
This is not just page copy. It is a reusable customer-
education platform connecting product pages to
deeper technical proof. It demonstrates initiative, IA,
UX/content decisions, technical translation, and long-
term ownership of an evergreen web asset.

View live Gaming Technology page
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https://www.acer.com/us-en/predator/gaming-technology


O P E R AT I N G  S Y S T E M  |  H O W  T H E  W O R K  S C A L E S

From Technical Input to Global Launch System

Engineering + PM
inputs

Positioning + message
hierarchy Global master copy Web / retail / sales

assets
Regional adaptation +

QA

PAGE ARCHITECTURE & SEARCH

Co-owned gaming pillar-page structure with the brand
team, including intent-based destinations, internal linking,
keyword placement, technology-page loops, and FAQ
strategy.

SEMrush + monthly ranking review with web operations;
traditional search and AI-driven discovery.

LAUNCH DOCUMENTATION

Global master copy, KSP systems, product-page content,
enhanced retail/eTail, packaging, and stakeholder
materials.

TECHNICAL PRODUCT SHEETS

Built a reusable AI-assisted pipeline for spec extraction,
grid-matched formatting, document assembly, and QA.

HUMAN-LED, AI-ASSISTED

Use AI for repetitive extraction, scaffolding, variants, and
assembly while keeping human control over positioning,
claim accuracy, brand voice, legal/technical judgment, and
final approval.

Senior judgment should be spent on decisions, not
repetitive transcription.

CROSS-FUNCTIONAL EXECUTION
Product managers and business stakeholders
Web operations, design, legal, sales, and regional
marketing
Translation and external agency partners

STRONGEST ROLE FIT
Global / hardware Product Marketing
Product positioning and messaging
Gaming, AI PC, displays, and peripherals
Web content strategy and launch communications

Clark Gurden linkedin.com/in/clark-gurden
gurden.clark@gmail.com

• 
• 

• 
• 

• 
• 
• 
• 
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Product Marketing & Global Brand Strategy | Gaming Hardware, AI
PCs, Consumer Technology

Launch support across EMEA, Pan America,
and Pan Asia Pacific

+1 (517) 643-4602

Greater Lansing area, Michigan

Product summaries: Predator Atlas 8 and Acer Nitro Blaze
Link.

Reviewer guide: Predator Atlas 8 only.

Technical product sheets across commercial systems,
gaming hardware, and AI PCs supported tenders, partner
sales, and regional marketing.

Predator Atlas 7: product summary prepared ahead of
its IFA 2026 announcement.
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